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Abstract

Information and Communication Technology has made it very easy to access information through various
channels of communication. Such one channel is homepage. University plays very important role by providing
higher education. Websites are mirrors of the university, thus it should contain all kind of information which
may be, courses offered, university achievement, administration and contact address etc. With these points,
researcher feels that a systematic study of homepages is required for more than one reason. Firstly, such a
study would give an idea about the contact, scope, coverage and depth of information provided in the homepages
of Indian Central Universities. Secondly, a study of the nature would help the prospective design of university
website regarding the kind of information that should be made available in websites.
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1. INTRODUCTION

     Internet is a network of networks that links computers
around the world. It allows communication across
networks. One can communicate between one network
and any other network. This allows people to have access
to information from different websites, locations and
machines. It literally puts a world of information and a
potential worldwide audience at your fingers.

     The internet started with the launch of Sputnik, the
ensuing space race, the cold war and the development
of ARPANET (Department of Defense Advanced
Research Projects Agency Network) in 1950. But it really
took off in the 1980s when the National Science
Foundation used ARPANET to link its five regional super
computer centres. From there evolved a high speed
backbone of Internet access for many other types of
networks, universities, institutions, bulletin board systems
and commercial online services. The end of the decade
saw the emergence of the World Wide Web, which
heralded a platform and independent means of chain
enhanced with a pleasant and relatively easy to use
graphical interface.

     Internet growth in India mirrors the trend worldwide,
with the service being the fastest growing segment of
the telecommunications sectors. An IMRB (Indian
Market Research Bureau) study says that about 43 lakh

households have already had a first hand experience on
the net. These represent three fourth of the 5.7 million
socio-economic class A and B households in the top 16
cities of the country - a group that can be referred to as
relevant population for the Internet (www.imrbint.com).

2. NEED AND IMPORTANCE OF THE STUDY

     The Government of India, Ministry of Human
Resource Development has established 41 central
Universities in India. All these universities are scattered
across the country. The emergence of IT has enabled
all these universities to have their own websites. Most
of the universities have their websites and linked to their
libraries. Theses websites act as a rich source of
information for the aspiring students planning to pursue
higher education and to public at large. These websites
are being updated from time to time. These websites
normally provide information about the university
administration, authorities, courses offered, faculty, and
examination procedure.

     The researcher feels that a systematic study of a
homepages is required. Firstly, such a study would give
an idea about the content, coverage, scope and depth of
information provided in the homepages on Indian Central
Universities. Secondly, a study of the nature would help
the prospective design of university website regarding
the kind of information that should be made available in
websites. Thus, the study has been chosen.
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